


we are bonn.



PEOPLE

PROFIT

You are most important to us!

we believe . . .



INTRODUCTION

A modern, minimal, and independent clothing line focusing on what 

matters most: the people. We created Bonn when a group of us noticed 

evident issues in the fashion industry. These issues being that there were 

not high quality, naturally and locally manufactured clothes that were 

designed and crafted for the modern day millennial woman. We want 

women to feel confident while wearing our  clothing and to have 

a peace of mind knowing that their clothes are not harmful to their 

bodies. With our brand, we bring to you the latest trends in fashion but 

keep you in mind when our clothes go through production.



THE MOTTO

LOOK GOOD. FEEL GOOD. BE GOOD. 

We have three simple beliefs and principles at Bonn. That is, we believe 

that you should always look good, you should always feel good and 

that you should always be good. We want people to look, feel and be 

confident in the clothes that they wear.  With these three principles, we 

hope that we can influence you to lead a healthy and forward-thinking 

lifestyle for yourself and to encourage others to do the same!



We want you to look good in the clothes that you wear. It is important 

to us that you  feel confident and sexy while wearing our clothing. With 

the modern and simplistic look of our clothing line, our clothes are 

meant to be dressed up or down and can be worn for any occasion. 

Take a look at our seasonal lookbook to get inspiration for ways that 

you can style and put outfits together!

LOOK GOOD

Let’s break these 
principles down a bit . . .



By purchasing and promoting our product, you are supporting and 

contributing to positive causes. The first being that you are supporting 

local manufacturing which has brought jobs back to America for 

our people. Having manufacturing back in America allows us to 

closely monitor the way our workers are being treated as well as the 

chemicals that go into making our clothes. The second thing that you 

are supporting is a healthy lifestyle by wearing organic clothing that 

is made from natural fabrics and dyes that will not harm your health 

or the environment.

BE GOOD
It’s important to us that you feel good in our clothing both mentally and 

physically. We strive for finding the confidence in women by crafting 

clothes that will make you feel good. Our clothing is made out of soft 

organic fabrics which will ensure you that the clothes will feel good 

against your skin. Also, we want to give you a peace of mind knowing 

that the way we manufacture our clothing is closely monitored. Our 

clothes are manufactured right here in America and are created using 

harmless and safe dyes during production.

FEEL GOOD



MEET OUR AUDIENCE 
AND BRAND HEROES
The people and the lifestyles that they lead.



1. PIPER
Meet Piper! Piper has always taken an interest in fashion 

ever since she was a little girl. After graduating from The 

University of Kansas with a degree in journalism, Piper has 

since moved up to New York City to pursue her lifelong 

dream of becoming a fashion and lifestyle journalist. She 

keeps up with the latest fashion editorials such as Elle 

Magazine, Vogue Magazine, Goop, and Refinery 29.

2. ELOISE
Meet Eloise! Eloise is a born and raised Chicagoer. 

Growing up in the heart of the city has allowed Eloise 

to keep her eyes open in this world. She is currently in 

her mid-twenties and is working as a store manager in a 

small clothing boutique downtown. She enjoys running the 

store and putting outfits together for the store’s instagram 

page. In her free time, Eloise spends time reading the 

latest fiction books in her small one studio apartement and 

grabbing coffee with her close friends. She aspires to one 

day open her very own clothing boutique.

3. NATALIE
Meet Natalie! All of her life, Natalie has grown-up and 

lived on the east coast in Boston, MA. After moving out 

of her parents house and graduating from school, she has 

learned to lead a lifestyle of her own. She tries her best 

to stay as healthy as possible by eating organic foods and 

taking yoga classes twice a week. After reading about 

harmful chemicals found in clothing, Natalie has simplified 

her wardrobe and has only been purchasing clothes that 

are made out of natural materials. She finds it difficult 

to find clothes that are  both trendy and manufactured 

properly at the same time.



“  I love fashion. I think it’s so important, 

because it is how you show yourself  

to the world.” 

EMMA WATSON
Brand Hero #1

Emma Watson is a British actress best known for her role as Hermione 

Granger in the hit series, Harry Potter. Recently, Emma has been busy 

taking on multiple projects that include being the face for fashion 

campaigns and creating and becoming the ambassador for the 

organization, He For She. This organization is about men and women 

coming together to support one another for gender equality. Emma is 

also known for her classy personality and trendy, sophisticated style of 

fashion. She is a brand hero for the way she views fashion: a way of 

expression to make one feel confident, strong, comfortable and sexy. 



“  I follow a lifestyle form based upon 

the Wise Woman Tradition, a New Age 

concept that’s empowering to women.” 

SHALEINE WOODLEY
Brand Hero #2

Shaleine Woodley is a hollywood actress who is known for taking on 

roles that empower women. Although she does not see herself as a 

feminist, she believes that women should encourage one another to be 

confident and have the strength to go out to do great things. Shaleine 

also promotes a healthy lifestyle. She has stated how she wishes that 

she could lower the price of organic products such as foods and soaps. 

She is a brand hero for the way she influences women to be good to 

themselves by leading healthy and organic lifestyles.



SO WHY AND HOW DO 
WE EXIST EXACTLY?
The issues and the competition.



THE ISSUES

#1 - organic lines aren’t trendy
Many brands that are made with natural fabrics and are completely 

organic are not fashion-forward and style centric with the design. The 

design of these brands is very simple, plain and basic. These brands  

target individuals such as campers, hikers, climbers and yogis and 

focus on functionality instead of the design’s craft and style. 

#2 - harmful chemicals
The clothing industry uses around 8,000 synthetic chemicals. Many 

of these toxic chemicals used by Asian manufacturers are actually 

banned in America and in Europe. Using synthetic chemicals is harmful 

for personal health and is harming the environment. The chemicals are 

known for  developing certain cancers in individuals and also pollute 

the air during production in the factories. 

#3 - manufacturing is terrible
Most clothing companies use outside sources a.k.a factories in devel-

oping countries to manufacture their clothes. Using manufacturing in 

developing countries means supporting terrible working conditions for 

women and even children. Manufacturing in another country means 

taking away jobs in America. In just the past couple of years, America 

has lost roughly around 150 million jobs due to the clothing industry 

using outside sources for manufacturing. 



BRAND
POSITIONING

LET’S LOOK AT 
THE COMPETITION

Traditional, Casual, Basic, Classic, 

All-American, Mainstream, Cheap

Denim focused, Timeless, Artful, 

All-American, J. Crew’s sister label.

Organic and Natural, Storytellers, 

Communicative, Sustainable, 

Sustainable, Modern, Organic, 

Functionable, Challenge industry

Fashion-Forward, Global, Minimal 

Cheap Manufacturing, Edgy 

British, Modern, Sleek branding, 

“DIY,” Takes Risks

Forward-Thinking, Minimal, Clean, 

Sophisticated, European, Pricey 

British, Urban, Edgy, Grungy, 

Global, Targets music artists, 

Pricey, Modern

Organic, Simple, Comfortable,

Sustainable, Active, Westcoast





EDGY

MODERN

MINIMAL

POLISHED

CRAFTED

PRODUCT/BENEFIT

Quality clothing that betters one’s 

health and  the environment.

POSITIONING

Bonn is the only clothing line that 

crafts edgy modern clothes with 

organic fabrics and  is manufac-

tured locally in the America.

STYLING

Minimal 

Confident

Modern

Simple

Sophisticated

Reliable

Polished

Healthy

Style-centric

MISSION

To craft a minimal and modern 

clothing line that is manufactured 

locally in America and functions 

on organic lifestyle values.

VISION

Trendy people should be able 

to wear modern, style-centric 

clothing that is well made and is 

profitable for the people.

VALUES

The people come first. We focus 

on what is best for the people in 

regards to their health. It is also 

important that we make women 

feel confident while wearing our 

clothing brand.

BRAND CODE



FUNCTIONAL DIMENSION

This brand provides high quality 

crafted clothing that betters my 

health and the environment

SOCIAL DIMENSION

This brand makes me aware of 

problems in the industry and gives 

me a sense of peace knowing 

that the clothes are made locally 

under good working conditions.

SPIRITUAL DIMENSION

This brand challenges existing 

clothing brands by the way they 

manufacture their clothes and the 

way that they make people feel 

when the clothing is worn.

MENTAL DIMENSION

This brand makes me feel cool, 

savvy and fashion-forward. I feel 

comfortable and stylish while 

wearing this brand.

BRAND MIND SPACE



OUR LOOK, VISION AND
FACE OF THE BRAND
The visual branding of Bonn.
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BONN

FOLLOWING

posts

BONN clothing

www.bonnclothing.com

followers followin
912 50k 105

look good. feel good. be good.
We believe the people come first.

BONN clothing 6min








