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how Do you fill  
the gap between  
eDuCation anD  
experienCe?

The DSVC’s 5th Annual Student Show and Conference is 

three days of panel discussions, breakout sessions and 

workshops, plus studio tours, a portfolio review and job 

fair. The crowds are enthusiastic and energetic, eager 

to make the most out of the opportunity. While nightly 

speeches focus on design process and creative manage-

ment, the panel discussions and idle chatter often turn to 

interview and portfolio questions. Additionally, one entire 

day is devoted to a portfolio review with working profes-

sionals, perhaps the conference’s best resource. Here stu-

dents are critiqued not about the content of their work but 

the context. Problems are addressed regarding the pacing, 

amount of work and strength of the work in relationship to 

finding a job. Consideration is even given to portfolio cases 

and the designer or illustrator’s appearance. There’s little 

shortage of varied and valuable advice and the profession-

als at the conference are happy to oblige any and all ques-

tions students may have.
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why Can’t a  
referenCe like  
this be available 
all the time?



audience persona

Jenna likes little stuff. She’s always had an eye for details 

and often finds herself lost in the minutia of daily decisions. 

As a Junior in the Visual Communication program at the 

University of Kansas, Jenna finds herself laboring over 

several drafts of her work. With each semester Jenna delves 

deeper into the world of graphic design and illustration: she 

buys design magazines, she blogs about design, she takes 

summer illustration workshops and this Spring she’ll be at-

tending the Dallas Society of Visual Communication’s 5th 

annual student conference. With her infrequent free-time, 

Jenna enjoys spending quiet moments with her friends at 

the local book store or at a coffee shop. The conversation 

invariably turns to design or illustration as most of Jenna’s 

friends are design or illustration students.

Additionally, Jenna’s taking a class on public relations and 

self promotion so her thoughts often wander to the fast ap-

proaching graduation and the prospect of finding a job.
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What about AIGA?

AIGA is a professional association for design that stimu-

lates thinking about design, demonstrates the value of  

design and empowers the success of designers at each 

stage of their careers. AIGA’s mission is to advance design-

ing as a professional craft, strategic tool and vital cultural 

force. Founded in 1914, AIGA remains the oldest and  

largest professional membership organization for design.

More importantly, AIGA is a great resource for students.

Does Jenna know about AIGA? It’s probable that someone like Jenna has heard about 

AIGA but maybe something keeps her from joining. 

Perhaps its the cost, maybe she just hasn’t had time. Or 

perhaps more likely, Jenna doesn’t fully understand the 

benefits of AIGA membership.



how Can we voiCe the 
neeD for aiga in a way 
that is simple as well 
as relevant so that 
stuDents like jenna 
get it?

aiga is the resource. it just needs to 

be packaged in a way that announces 

its purpose. something needs to be 

created to serve as a concrete exam-

ple of what aiga can be to students. 





The information offered by professionals at design conferences is fairly 

universal. And while we don’t want to take away from or substitute for the 

important interaction that occurs there, It would be nice to have this infor-

mation bundled as a quick reference.

This guide should be small, something portable that can be taken to inter-

views and job fairs. Its purpose remains once the student has transitioned 

into becoming a professional and the design will have to be something 

that creative people will want to keep. It will need to be fairly visible on a 

desk or bookshelf without being obtrusive. Something handy, something 

you can check on the fly.











get hireD
a no nonsense series of tips directed toward 

students and recent graduates of creative 

disciplines as they ready themselves for 

self-promotion, interviewing and generally 

taking on the world.*

* results not guaranteed



Get Hired is intended to be a free promotional piece that 

will be given away at large design oriented annual events 

like AIGA’s Senior Show.

In addition to promoting AIGA the piece serves as a guide 

for job seeking creative students and serves as a quick 

reference prior to interviewing, submitting a portfolio or 

networking for an entry level position in any of a number  

of design fields.

The piece will be competing for attention along side other 

promotional pieces for a wide array of vendors that are 

handed out at like functions. Paper manufacturers, printing 

companies, software, publication, etc.

The piece should entice designers, illustrators and anyone 

else with an eye toward refined aesthetics. Additionally the 

piece should appear professionally crafted while recalling 

an art school sense of exploration and imagination to be 

delivered frankly and with a sense of humor.

solution



in Context

The guide will have to stand out among dozens of other design conference freebies. The Pantone Formula Guide is selected as a design reference. It has a unique and 

recognizable shape for designers.






